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      With modern information technology more and more developed, the Internet
has penetrated into all aspects of social and economic life, to the enterprise
provides a good platform for financing, also according to the different needs of
produced many innovative financial business model on the Internet, including
third-party payment platform mode, P2P network model of micro credit, the public
and raise financing mode, Internet banking, Internet financial portal model and
virtual electronic money and other. P2P model which due to the fast speed, low
rates, a wide range and many other advantages of universal concern, resulting in
a large number of P2P platform, as of 2015, the number of registered P2P
institutions has reached 3598. In the face of such rapid development speed and
competitive environment, how to better rely on the Internet, the development of
marketing strategy, to carry out effective competition, has become a topic of
concern for many P2P platform.
This paper starts from the basic theory, combing the Internet marketing strategy
theory and the domestic and foreign existing theories; then analyzes China's
Internet marketing P2P, including China's P2P Internet marketing development
situation of A company, customer analysis, competitor analysis, company
analysis; and then analyzes the market position of A company, including market
segmentation, target market, market positioning and marketing strategies;
secondly is A's Internet marketing strategy, including the overall strategy and the
competition strategy, the competition strategy including product strategy, channel
strategy, promotion strategy, price strategy; finally put forward the strategy and
implementation of A company to carry out Internet marketing, including further
establish and perfect the corporate governance structure, strengthen the talent
team building, improve the management of Internet marketing consciousness,













Information system, strengthen information communication, strengthen the
management of risk management system of supervision, and the full text of the
summary.
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